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oy Sverroelive Today’s News
& Marketing Magazine . . . , Allst A
Septembar 26,2006 Yv€ Have To Do A Lot Of Things Differently (s
Clear Channel CEO Mark Mays said Wednesday
that the radio industry must embrace new methods

Publishers’ Notes of reaching listeners and populating new forms of
media with its content if it hopes to compete in the

Subscribe widening world of consumer media,

Subscribe To Daily

Headlines “For radio to propsper, we will have to do a lot

Streamtine Press things differently,” he said during the Dickstein
Shapiro Broadcast Financing 2006 session at the

Industry G3A NAB Radio show. "We need to be taking content,

Radio Revenue repurposing it, and giving it 10 people in a format

Market Profile that they want We have to be constantlyf evolving
and changing what we're doing, and asking

Calendar of Events ourselves what changes can we continue to make to

Reader Feedback make radio viable." The

narﬁe’f Center/ Ll Mays continued, "We have two customer bases;
Glassifieds our advertising customers and our listening

- . customers. We need to do a better job of looking at
Radio Ink Lisis il how to reach those two customner bases, because

- . o T SLASH S
Industry Links ™ there is more competition today. for listeners.
We're just trying to gain entertai t i le's minds. W d TIME £
just trying to gain entertainment space in people’s minds. We need to create very
innovative environments in the future.” AN
Businass News ll Fellow panelist and Greater Media CEQ Peter Smyth shared Mays' sentiments. "As evolutionary B

Columnists things happen, people want to get on bandwagon,” he said. "People in the industry needo take
chances, and not be afraid to fail. We are on the way to great renaissance in American radio." ) -

About Us
Contact Us Aside from embracing technological change, Mays says that radio must also further coasolidate
Advertise over the next ten years if its wants to stand toe-i0-toe with other, more consolidated industries

that are using their scale to gain stronger footholds,

"Look at radio versus other mediums,” Mays said, noting that the cable, newspaper and television
S[Qtﬂ N“nf industries have ali consolidated. "We are going to have to be broader.” Mays even joked with
— Emmis Communications CEQO Jeff Smulyan, another panelist, that he would have left Emmis'
=t o KZLA Los Angeles as a Country station - Emmis recently flipped the station to Rhythmic AC as
"Movin' 93.9 - insisting that the scale Clear Channel has in the market would have allowed it to
keep the market's sole Country outiet on the air. Under his breath and with a smile, Smulyan said,

U

'‘No you wouldn't have’.

E-maii this story to a friend

Sign up for Radio Headlines

http://www.radioink.com/HeadlineEntry.asp ?hid=135185&pt=todaysnews 9/26/2006
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LOS ANGELES METRO RADIO MARKET REVENUE SHARE DATA
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In 2005, the L.A. Metro Radio Market had
revenues of $1.080 billion.*
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Clear Channe] (20.6)** Radio One (1.6)** Salem (2.2)** Lotus Kalmenson {0.8)**
KBIG-FM KKBT-FM KXMX-AM KIRN-AM
KHHT-FM . . KKLA-FM KWPA-AM
KFI-AM Emmis (4.8)" KRLA-AM KWKW-AM
KIIS-FM KPWR-FM KFSH-FM |
KLAC-AM KZLA-FM g . 830AM (0.3)**
KOST'F M AB Disn . - . KMXE"AM
KTLK-AM ABC/T KJLH-FM 3
KDIS-AM Eniravision (3.8)*" KALI.AM
CBS Radio (18.4)** KLOS-FM KLYY-FM KALF-FM
KCBS-FM KSPN-AM KSSE-FM KAZN-AM
KFWB-AM Lt (4. XSYY-FM KMNY-AM
KLSX-FM KVYY-FM KMRB-AM
KNX-AM KBUE-FM/KBUA-FM/ KDLD-FM KYPA-AM
KROQ-FM KEBN-FM KDLE-FM KBLA-AM
Q
KRTH-FM KiJ-AM , -
M KWIZ-FM M. n FM (i.4)** TRV e
KIWA KMXN-FM (simulcast with KBUE) KMZT-FM KLIX-AM
.o s . . . i

[IEI‘:\;E FMn dio (13, Spanish B'cst (6.1)** KSUR-AM Sporting News (0.2)**

g KLAX-FM Styles Media {0.7)** KMPC-AM
KRCD-FM/KRCV-FM KXOL-FM KDAY-FM
KSCA"FM : C 1 B 3 Lid
KTNQ-AM : KWVE-FM
W Radio (0.4)**
XTRA -AM

source: *SCBA Reporiing Staflons Jan.-Dec. 2005 for §2 Radio stations in LA, and Orange Counties. 1570
Q7/25/06

*Shares based on Spring 2006, Arbitron Los Angeles Metro Ratings. Monday-Sunday, 6A-12M, P12+
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In 2004, the L.A. Metro Radio Market had

Clear Chann

KBIG-FM
KHHT-FM
KFI-AM
KIIS-FM
KLAC-AM
KOST-FM
KTLK-AM
KYSR-FM

Infinity (18.4)**
KCBS-FM

KFWB-AM

KLSX-FM

KNX-AM

KROQ-FM

KRTH-FM
KTWV-FM
Univigion i kel
KLVE-FM
KRCD-FM/KRCV-FM
KSCA-FM

KTNGQ-AM

20 W

Source: *SCBA Reporting Stations Jun.-Dec. 2004 for 59 Radho stations in LA, and Orange Counties.

revenues

S CLELILNTOS i

Radio One (3.2)**
KKBT-FM

Emipis (6.0)**

KPWR-FM
KZLA-FM
C 3 " £ 2}
KABC-AM
KD1S-AM
KLOS-FM
KSPN-AM
ib an jaled
KBUE-FM/KBUA-FM/
KEBN-FM
KHJ-AM
KWIZ-FM
KMXN-FM (simuleast with KBUE)

blic io Stati

( ﬂ-ﬁl“

KUSC-FM
KPCC-FM
KCRW-FM
KKJZ-FM
KCSN-FM
KCLU-FM

R TR

Salem {1.9}**
KXMX-AM
KKLA-FM
KRLA-AM
KFSH-FM

Taxi P’dtns (1.4)**
KJLH-FM

ira Iet L2 ]
KLYY-FM
KSSE-FM
KSYY-FM
KVYY-FM
KDLD-FM
KDLE-FM

Mt. Wilson FM (1,9)**
KMZT-FM
KSUR-AM
Medi K)ol
KDAY-FM
Spanish B’cst (6,0)"*
KLAX-FM
KXOL-FM

*Shares based on Spring 2005, Arbllron Los Angeles Mel_ro Ratings, Mon.-Sun., 6A-12M, P12+,

[ ]
e
TN

of $1.045 billion
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E-25

Lotus Kalmenson {¢.03**
KIRN-AM

KWPA-AM

KWEKW-AM

Radjovisa {(0.7)**
KMXE-AM
Multicultural (0.8)**
KALL-AM

KALI-FM

KAZN-AM

KMNY-AM

KMRB-AM

KYPA-AM

KBLA-AM

Hi Favor (0.4)**
KLTX-AM
Sporting Newg (0.1)**
KMPC-AM ‘

a %

KWVE-FM

09/22/05
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In 2003, the L.A. Metro Radio Market had
revenues of $1.035 billion.*

C...KlB‘.i._____ﬂGI: ;:m_e] (20.2)**  Radio One(3.0)** Salem (2.9)** Lotus Kalmenson (0.7)**
KKBT-FM KXMX-AM KIRN-AM

KHHT-FM ) KKLA- KWPA-
KFI-AM : E 4)7 miﬁ KWK%VAidM
KIIS-FM KPWR-FM KFSH-FM .
KLAC-AM RZLA-FM o Radiovisa (0.5)**
KOST-FM C/Disn - I -q)** KMXE-AM
KXTA-AM * KJLH-FM . -
KYSR-FM KABC-AM o . o

o KDIS-AM apiravision (4. KALI-AM
Infinity (19.0)** KLOS-FM KLYY-FM KALI-FM
KCBS-FM KSPN-AM KSSE-FM KAZN-AM
KFWB-AM . - KSYY-FM KMNY-AM
KNX-AM KBUE-FM/KBUA-FM/ KDLD-FM KYPA-AM
KROG-FM KEBN-FM KDLE-FM KBLA-AM
KRTH-FM KHJ-AM F o : o

M KWIZ-FM . on o r (0.
KIwy KMXN-FM (simulcast with RBUE) KMZT-FM KLTX-AM
Univision Radio (770" o0 nich st (7.9)™ KSUR-AM | - News (0:£)*
KLVE-FM e ]

- 0 .
KRCD-FM/KRCV-FM KLAX-FM KMPC-AM
KSCA." FL{ KI(OL"FM K'I‘RA'AM (m s
KZAB/KZBA-FM | XTRA-FM

KTNQ-AM / KWVE-FM

Source: *SCBA Reporting Stations Jan.-Dec. 2003 for 57 Radio stations in L.A. and Orange Counties.
wShares based on Spring 2004, Arbitron Los Angeles Metro Ralings, Mon.-Sun., 6A-12M. P12+, Arbitron data used with
permission from the Arbifron Company and may not be quoted of reproduced without written permission from Arbitron.

07/20/04



In 2002, the L.A. Metro Radio Market had
revenues of $950 million.*
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Clear Channel (19.9)"* Emmis (7.3)** Four e **  Radio Unica (0.8)**
KBIG-FM KPWR-FM KFSG-FM KBLA-AM
KHHT-FM KZLA-FM ]
KFI-AM ] tns {1.9)** Lo enson (0,6)**
KII3-KM ABC/Disn - KJLH-FM KIRN-AM
K]JAC‘AM KABC'AM . . - KWP A." AM
KOST-FM KDIS-AM Eniravis) CWKW-AM
KXTA-AM KLOS-FM KLYY-FM
KYSR-FM KSPN-AM KSSE-FM N A
1 . N Liber . KDLD (formerly KSSC-FM) KMPC-AM
19.5)** KDLE (formerly KSSD-FM) "

KCBS-FM KBUE-FM/KBUA-FM KSYY-FM CRN (o.3)**
KFWB-AM KHJ-AM KVYY-FM KPLS-FM
KLSX-FM KWIZ-FM Mt. Wilson FM (2.4)** Publi jo Stati 6Y**
KNX-AM KMXN-FM
KROQ-FM , KMZT-FM KUSC-FM
KRTH-FM B ik KSUR-AM g%;FF@M
KTWV KLAX-FM ) » -

™ KXOL-FM ulticultural (0.8 KKJZ-FM
Hispanic B’ - o KALI-AM KCSN-FM
KLVE-FM Salem (2.5)"* KALI-FM KCLU-FM

KEZY-AM KAZN-AM
KRCV-

?s{gg:ﬂ[ JRREVIM KKLA-FM KMNY-AM
KTNQ-AM KLTX-AM KMRB-AM

| KRLA-AM KYPA-AM
Radio Onc (3.6)* KFSH-FM ;
KKBT-FM

Source: *SCBA Reporting Stations Jan.-Dec. 2002 for 57 Radio stations in LA. and Orange Counties.
»shares based on Fail 2002. Arbitron Los Angeles Metro Ratings. Mon -Sun.. 6A-12M, P12+, Arbitron dota used with
pemmission from the Arbifron Company and may not be quoted or reproduced without written permission from Arbitron.
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In 2001, the L.A. DMA had radio revenues of over

ABC/ “ ney { 5. : “ ' ]f_*- _.

$925 million.*

Entravision (1,9}**

Astor (0.2)**

Clear Channel (21.9)**
KBIG-FM KABC-AM KCAIL-AM KMXN-FM (formerly KIKF
KHHT-FM (formerky KCMG) KDIS-AM KOLA-FM KMXN-AM {fonnergr KIKA])
KFI-AM KLOS-FM KSSZ-FM .
Iﬁi‘% KSPN-AM (formerly KRLA) KSSC-FM Sporting News (0.1)**
- ) e KSSD-FM KMPC-AM (formerly KCTD)
KOST-FM Liberman (3.3)** KSSE-FM Salem (2.8)**
KXTA-AM KBUE-FM/KBUA-FM cmLig.
KYSR-FM KWJIL-AM (formerly KKHJ) Mt. Wilson FM. (1.9)** KKIA-FM
KGGI-FM KWIZ-FM ) KLTX-AM
KXDD-AM Emumis (6.2)%* KMZT-FM (formerly KKGO) KRLA-AM (formerly KIEV)
IS ! «2) KJAZ-AM {formerly KG]L) KFSH-FM (formerly m}
Infinity (21.0)** KPWR-FM Multicultural (1.0)"* KEZY-AM
KCBS-FM KZLA-FM KALI-AM Gold Coast
KFwWB-AM ish B’ e KAL]-FM KCAQ-FM
KISX-FM KLAX-FM KAZN-AM KKBE-FM
KNX-AM KMJR-FM (formerly KFOX) KMNY-AM KKZZ-AM
KROQ-FM KREA KMRB-AM KOCP-FM
KRTH-FM KXOL-FM (formerly KFSG) KRRA-AM KVNX-AM
KTWV-FM . KYPA-AM KVTA-AM
KFRG-FM N} ikl .
1 -c 5 CE'S KKB‘I‘-FM KIRN An;() lus 0.1 e
. o . - KRUZ-FM
KLVE-FM Big City (1.0)** KWKW-AM KVEN-AM
KRCD-FM/KRCV-FM KLYY-FM KWPA-AM KBBY-FM
KSCA-FM KSYY-FM Radio Unica (1.1)** KHAY-FM
KTNQ-AM KVYY-FM LA AM KMGQ-FM
Taxi P'dins (1.3)** s KKSB-FM
KJLH-TM

y VO LSS MVVY AL WY LA WALV BIR Ve

Source: *BIA/SCBA estimates
**Shares based on Fall 2001 Arbitron Los Angeles Melro Ratings, Mon.-Sun., 6A-12M, P12+. Arbitron data used wilh
permission from the Arbitron Company and may not be quoled or reproduced without written permission from Arbitron. 01/02



ATTACHMENT 3

CLEAR CHANNEL PRESS RELEASE AND STAR-TELEGRAM ARTICLE
CONCERNING CLEAR CHANNEL’S SECOND QUARTER, 2006 PROFITS




Clear Channel Communications Reports Second Quarter 2006 Resuits

San Antonio, Texas August 8, 2006...Clear Channel Communications, inc. (NYSE: CCU) today reported
results for its second quarter ended June 30, 2006.

The Company reported revenues of approximately $1.2 billion in the second quarter of 2008, an increase of
7% from tha $1.7 billion repoited for the second gquarter of 2005. The increase in revenues came across all
operating segments led by the Company's outdoor advertising segment with 8% growth and the radio segment
with €% growth,

Clear Channef's income before discontinued operations decreased 7% to $197.5 million, as compared to
$213.2 million for the same period in 2005. The Company’s diluted earnings before discontinrued operations
per share ramained at $0 39 for both periods.

The Company's OIBDAN (defined as Operating Income before Depreciation & Amortization, Non-cash
compensation expense and Gain (loss) on disposition of assets — net) was $647.2 million in the second quarter
of 2006, a 10% increase from the second quarter of 2005. See reconciliation of OIBDAN to r-et income at the
end of this press release.

“We are successfully reshaping our Company to capitalize on the changes in the global media market,” said
Mark P. Mays, Chiet Executive Officer. "Through a systematic and prudent invesiment strategy, we are
continuing to strengthen our content resources while efficiently expanding our distribution channeis. As we take
steps to secure our growth over the long-term, we remain comimitted to generating profitable growth and cash
returns for our shareholders.”

“We remain very optimistic about our growth prospacts in 2008," Mays added. "Our operating momentum has
continued into the current quarter. Our radic division's performance surpassed our expectations and once
again far outpaced the industry. Our top-25 radio markets performed particularly well, generaling the highest
percentage growth of any of our markets. And our outdoor business continued the trend of posting consistently
strong revenues and profits, with considerable gains from the fast-growing sunbelt markets in the U.S_, as we#
as solid results in France, Kaly and Turkey.”

'Our second quarter resulls reflect strong growth and healthy fundamentais across our operations,” added
Randall Mays, President and Chief Financial Officer. "As we continue to convert our audience pains into top-
line growth, we will continue to generate profitable returns for our shareholders. Looking ahead, our solid
balance sheet and tremendous financial flexibility support our efforts to maximize the value of cur assets.”




Revenue, Direct Operating and SG&A Expenses and OIBDAN by Division

{In thousands) Three Months Ended %
June 30, Change
2008 2005
Revenusg
Radio Breadcasting $ 083,523 § 931829 6%
Cutdoor Advertising 748,403 684,509 9%
Other 150,235 135,792 1%
Eliminations {31.514) (29.498)
Consolidated revenue $1.850,647 $1,722732 7%
Direci operating and SG&A expenses
Radio Broadc¢asting $ 588310 $ 554217
Less Non-cash compensation expense (6,.310) —
582,000 554,217 5%
Qutdoor Advertising 493,758 460,000
| ess: Non-cash compensation expense {1,573) —
452,185 460,000 7%
Other 114,558 107,801
Less: Non-cash compensation expense (978) —
113,583 107.901 5%
Eliminations (31,514) {29,498)

Plus: Non-cash compensation expense 8858 _
Consolidated divisional operating

expenses $1,165112 $1.092.620 7%
OIEDAN

Radio Broadcasting $ 4016523 § 377,712 6%

Outdoor Advertising 258218 224 509 14%

Other 36,652 27 891 31%

Corporate (47.159) __ (4D.957)
Consclidated OiBDAN $ 647234 $ 589,155 10%

See reconciliation of QIBDAN to net income at the end of this press release.

Radio Broadcastingl

The Company's radic broadcasting revenues increased §% during the second quarter of 2008 as compared to
the second quarter of 2005 primarily from an increase In both local and national sales, driven by increases in
yield and average unit rates. The number of 30 second and 15 second commercials broadcast as a percent of
total minutes sold increased in the second quarter of 2006 as compared to the second quarter of 2005. The
Company's top 25 markets performed well, experiencing the highest percent revenue growth of any of its
markets. Strong advertising categories during the second quarter of 2006 as compared to the second quarter
of 2006 were services, automotive and retaii.

The Company’s radio broadcasting direct operating and SG&8A expenses increased $34.1 million for the
second quarter of 2008 as compared to the second quarter of 2005, This growth includes an increase In non-'
cash compensation expense of $6.3 millicn as a result of adopting FAS 123(R). Also contributing to the
increase were increased costs related to programming, sales and distribution initiatives.
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Clear Channel 2Q profit falls

ELIZABETH WHITE
Associated Prees

SAN ANTORNIOD - Clsar Channe! Communicaions Inc., ihe natlon's argest operator of
radio stations, said Tuseday ke Second-quansr earninge lel mom than 50 parcent on
highee operating coULS even a8 revenus rate.

B emaiitis B pintivis A reprint or koense Min

"
Net incame foll to 3187.5 miliicn, or 30 cents per share, in the three months ended June
30 from $220.7 million, or 40 certs per ghate, in the year-ago pericd,

Analygts were looking for profit of 471 caots per share o the mes! recant quaner,
Rreconing 10 @ sufvey by Thomean Finangial,

Revghue roge 7 percent 'o §1 85 hillon from $1.72 billion & yex sariler, bealing
analysts' estimates for $1.6 Gillion,

The compeny’s lergest segment, radio brosdoasting, posted a € perosnl increase in
revenue, io $98T.5 milion, Adwerising revenue at ita 1,200 stations grew. ies by the
Buiomolive, SeNCES and ratall seclors.

To stern the !08$ of istonans o satollite raaic and CO», Sen Antonlo-based Cibar
Channet hag ¢t back on commercials but charges sdvertisers mote - » strategy dubbed
"Iss iz more.”

The oungiodr advertising segment, which seits blsboard and tas-stop ads, had revenue
of $748.4 miilion, up 9 percent ffom a year eariar.

Shares of Clegr Chant! Communications rese 21 cehts 10 $328.75 in moming rading on
the New Yok Stock Exchange,

Chisf Executive Mark ©, May: said the compeny’s momenium hae conbinusd in the new
=1

“Our radio division's perfonmance surpassed our expectnilons and once again far
outpacad the Induetry,” he salg. "Our lop-25 mdic markets performen particularly wall,
ganangting the highest parcantage growth of any of our markets. And our outrocr
buginess continued tha trend of pagting consistently strong revenues and profs.”

Fred Moran, media stock analyat for Boca Reton, Fis.-based Starford Group, sakd e
second quarier's redio revenue growth proves the succeys of the "lets is more” stratagy.

rAdverioers feel ¥ke they e gelting mare for thlr mansy bacausa mtings are Cllwbing
while competing radio stalions are in deciing,” Moran said. "And the evidence is Rt the
growl has tumed strongly positive despile ihe fadio industry still eiruggiing.”

Maran asid Clear Channe!'s radio and ouldoor-advartisng reverue shauld cominue 10
grow in the third quarer. Even though second-quanss samings "slightly missed”
anaiysts' terget, he said, ke slory iz really in *he raveaue and cpareting cesh flow
growth.”

Jonathan Jacoby, h #ralyst for Bank of Amercs Secumies LLC, said in a notwe thaet
radéc mvenus growth “shouid outpace tne ndustry for the baiance of the yaar *

Angfysis expect samings of 32 oanta per sharg In ths third quarter, 40 0enta per ahsre in
the fourth quarter, and §9.34 per share for the tull year.
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ATTACHMENT 4

LOS ANGELES TIMES ARTICLE CONCERNING LOS ANGELES
FCC FIELD HEARING ON MEDIA OWNERSHIP
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bllc €xpresses Frustration Over Broadcast Media - Los Angeles Times
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Prinl Edition ; Businaess i pring

Public Expresses Frustration Over Broadcast
Media

Two FCC members Loar calls to boost standsrds and end consoiidation of $tatlon
ownership.

By Mg James, Tired Stefl wWriler

Suplemier 4, 200€

Deep fruswadon ovar the medid's often frivolous and occasionaly insansitive broadcasts
pubbled over late lasi week In Los Angeles as a parade of speakers spent 4 172 hours
impioring two fadersl reguiators (o enforge higher stenozrds and hait any further
consolidation of radio and television staton ownership.

Neatly 250 pecple showed up for 3 hearing at USC , one of saveril across the country
that will be held as the Federal Communlcations Commission embarks, yet agsin, on an
overnaul of media ewnemship rlss,

™A are fight back to square one,”
sald Michae! J. Coppe, one of two
FGC members af the meeting
Thursday.

ADVERTIBEMENT

in 2004, the agency voled 316 2 to
gllow companies lo own more TV
s{gtions across the country and to
control buth » station and a
NEWpaper in ha Same market.
Afler an outpounng of protest from
consUmer groups and o,
Congress welghed n, undetcutting
the FCC's action, Saparately, tha
U.S. 3ra Gircuil Court of Appeuls
céltad tha new regulations
vrjustified and sant them back to
the agency for revision.

"t was g near-disaster fgr the Urnited States of America, and we cannot let that happen
apain.” said Copps, who, glong with the other Democrat en tha commiasion, Jonathan
S. Adeistein, had voied agalnst the rules.

The full FCC Is expected 1o vate on the medie ownarship rulss next year. The issua |s
congidérad a test for FCC Chairmtan Kevin J. Mariin, who took {he heim last year In the
wake of the contraveigy.

On Thursdey, Copps and Adslsigin were the only two FCC members to attend the
nearing, orpanized by tha National Lating Media Council. Al five had been invited,

! The hearing brought into focus high levels of dissatisfaction wih the medta.

The two commissioners received an earful rom dozens of speakers, who assertad that
e eensolication ¢f station ewnership had led to a pronounced dedling In in-dapth news
reporting, divensity of viewpaints and guality chvildrer's programming.

Speakers, who Included members of Cangress, labor leaders, Torarians end aven a
limoysing driver, accused the major corperstions that own broadcasting outsts of
abrogating their responsihiity to serve the public Inferegt in thelr pureuit of profits.

Mona Mengan, president of the Writars Gulld of Amanea. East. aceused the
brosgcasters of pandaring to "he lowest commen denermirater” n thair quest to find a
isrge enough avdienca to drive ratings.

“Local tekevision 15 one of tha most lucrathve parls of tha netwurke.” she seid. "1t is the
source of 60 much monay.*

viangan seid Srong reponing coukl beneft the communily, ciling the Investigative
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soverage of unsendary kifchens by XCBS-TV Channel 2 in 1997 that led o the A, B, C
prades that now hang in restaurant windows.

“Local storles are expensiva, and that type of Investigation is not done anymore.” the
sald,

One spoaker, Dave Adelton, said that searching for substantlal programming on TV
wat llke trying to gel 3 belanced meal from a vending machine.

“The machire 5 filled with products mada by conglomarates,” Adelson said. "You can
ge! srything wou want, excepl nutition.”

The hsarlng was he first of four that Coppe and Adelstein ar2 planning to specifically
wddeaks the cencems of Latinos. Las Angeles is home 1o the nation's lergest Leting
populadlon, — 1.8 mition households, sccording Lo Nigisen Media Research. The wa
FCC mermbers pian other such hearings this year in New York, Chicago and Austin,
Texas.

Severgl Latina speakers decried tre practices of Spanish-language media, Major
Spanish-language broadeasters typically buy mueh of their enteriainment programming
from praduction firns in Mexioo and other Latin Ameiican countries, This practice,
several speakers cad, demies Latino pmducers, aciors and witers in Los Angeles »
valuatie source of employment.

A lew pthars said they ware offended by the yulgacitias and crase content they
sometimes hear on Spanlsh-language radio p:ograms. They asked the FCC o do &
betier job of monitering the Spanisn-anguepe alrwaves.

The most impassioned group was one eifliated with s chaner school (v El Sereng. In
Jung, @ tslk show host on KABC-AM (78D) alleged ihat the school's leaders wera racist
seporatisis and called for i closure, The schocl neceived a bamb threat and had to be
eveczied.

The schotl's co-founder played an audlo fape of the KABC broadeast, and demanded
taat the FCC revoke the station's cense, One father accused the station of spreading
hate and ligs.

"They toreatsned ine lves of sur chiidren,” ha cried oul, his booming voice fllling the
confarence rgom,

KABC expcatives did not returr calls seeking tomment Friday, and executives at parent
firm vt Dissey Co. decined 1 comment.

On Fricay, Adelstein s2id ho was alprmed by what he heand and wouid invastigate the
mattar further, He said ba was kupressed by the winpul and the variety of issues ralsed
at the hesring.

“This was & powerful sialernent of the deep level of cancem within the Hispanic
comimunity aboiit the state of tha media in Los Angeles " he seid. “The frustrefion is
ungerstandable.”
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RADIO AND RECORDS ARTICLES CONCERNING
CLEAR CHANNEL’S PROFESSED FEAR OF “I-PODS”
AND SATELLITE SUBSCRIPTION SERVICES




BRER - Radic & Records, Inc.

08/07/2006 10:33 Am

~" EM? DIRECTGRY

m - ""&. " ..'.'L . . . B
¢ TODAYS NEWS & FORMALS Ea TRATINGS & CONVENTIONS

RESOURCES

T PEFRPIr by
’oc‘o'rcaoa ‘.

'C"O POBB IS
rres 'O‘O""uwcb-

gust 7, 2006

Clear Channel Lobbymg For
Media-Ownership Rules Change

America's largest radio group wants to get evan bigger and is {eaning on
the FCC {o make it happen.

Clear Channe!, an active member of the radlo industry's blggest lobbying
operation and trade assaciation, the NAB, began bullding its own iobbying
presence in Washingten more than a year ago and hes met with FCC
commigsioners and their staffs numerous times.

According to a report this morning on Law.com, Ciear Channel has quietly
Aoated a pian that would allow [t and cormpanies like it {0 expand their
hotdings In the largest U.S. markets. The publication says Clear Channet Is
considering a formal petition with the FCC to raise the caps on the number
of stations a company can own in big markets.

lead by Chairman Kevin Martin, the FCC |n June announced it would review
media-ownership rules and would consider permitting companies to own
more than eight staticns in the largest markets where at least 45 full- power
stations operate.

"Easing the ownership restrictions wlll help leve! the playing field and let
free radio compete with iPpds, online music services and satellite radis,"
Law.com quctes a Clear Channel spokeswoman as saying. "Certainly,
seeing that satellite radlo has 150 unregulated stations in every market and
free radio is limited to just eight shows the apparent disparity."

— Jeffrey Yorke, R&ER Washington Bureau Chief
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NEWS SUMMARIES
Updated August 7, 2008
10:50am €T

Clear Channel Lobbying For
Meadia-Ownership Rules
Change

Americe's iargest radlo group wants
ta get even bigger and |s leaning
on the FCT to make it happen.
Clear Channel, an active member
of the radio industry’s b:ggest
lebbylng operation and trade
assodation, the NAB, began
building its own lobbying presence
in Washington more than a year
290 and has met with FJC
commissionars and their staffs
numerous times,

Updated August 7, 200&
4:30am ET
Forgy Joins Radio
one/Cleveland as GM
Radio One has ahnounced Chris
Forgy to the position of VP/SM of
its Cleveland cluster, overseeing
Urban WENZ, Gospei WIMQ, Urban
Tailk WERE, and Urban WZAK.

1

Updated August 4, 2006

7:15pm €7

Smulyan Withdraws Offar To
Take Emmis Private

ECC Acgquisition, Inc. owner Jeff
Smulyan today withdrew hlg
comgany's May 7 non-tinding offer
to buyout Emmis shares to take
the company private. Stiulyan,
who is sisc the Founder ard
Chairman/CEG of Emmis
Communications Corporation, made
nis Intentions known in a letter 10
the Emmis Broad of Directors.
Full Story
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Updated August 7, 2906
10:50am ET

02 Eacnings Reporta
Dr. Laura Joins Sents Barbarg's
Hews-Press As Columpist

hre

Car-hased jPody Threaten
Yerresirial And Sateillits Radio
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Report: Clear Channel Wants Bigger Piece Of The Pie Americana Conference
Aug. 07. 2006 + Jackson Named PD Of CapSan Nags Head
By Ken Tucker OQutlets

» miore format ngws

Despite the cerlainty of ancther high-profia battle with oppanents of media
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giant and other station owners lo boost their holdings in the largest U.S. markets,
according o the Deal

The company is considerirg filing a formal petition with the FCC seeking fo raise
the caps limiting how many stations one company can own in the largest
ingividual U.5. markets, according to the story,

White current rules spectfy that @ company may own no more than eight radio
stations in the Jargest U .S merkels, such as Log Angeles, New York and
Chicago, whare at ieast 45 full-power radio stations cperate, it's believed that
Clear Chenne! 15 seeking spproval from the £FCC 1o own 10 stations in markeats
with 60 radio stations end 12 radio outlets in the largest U.8. markets that have
75 radhio stalions or more.

"Easing the ownership restrictions will help level the pleying field and iet free ragic
compete with iPods, online music services and satellte radio,” a Clear Channel
spokeswoman told the Deal, "Certainly, seeing that satellite radio has 150
unreyukated stations in gvery market and free radio is imitad to just eight shows
the apparent disparity."

In June, the commission launched its congressionaily-mandated review of FCC
rules, which it must conduct every four years,
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AMERICAN MEDIA SERVICES STUDY REFLECTING
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Soombe; 7 oo Radio Listening Remains Strong & E arn
Features Dicspite the gvailability of various new mcdia ta receive masic and nows, only a little more than
Publishers’ Notes one in fowr Americans {27 percent) say thay arc now listening ic the radio less than they did -
Subacribe five years uge. According to u susvey commissioned by American Media Services, about hatf !
Subscribe To Daily (51 peroemt) said their rdio listening hasn't changed during the past five yoars, and 21 percert i WISHES

Headlines said they are now lisiening more. | 0

Streamlina Press . S
When asked to look ghead five years, only |1 percent said they expest to be listaning to the

Industry Q%A radio [¢ss than they go now. Nearly three out of four (74 percent) seid they expect to listen
Radio Revenue nboust the surne, and 13 percent said they expect to listen more.
Market Profils

“Radio plays 2 vital role in American life. Reports of radio’s death seem greatly exaggeruted,”

Calendar of Events
near " said Ed Seeger, president snd chief exseutive officer of American Media Services, which

Readar Feedback commissioned the survey.
Carser Cenier/
Llassitieds The survey found that Americans mie radio as their primary source 1o leam: about hew music.

: i When asked which ways they learn about new music, 63 percent said by listening to the radio.
Radio tnk Lists In comparison, 43 persen: said it can be through talking wih fricnds, 41 percent cited watching
Industry Links television, 24 percent ciied roviews in newspapers or megazines, and 16 percent cited the
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"New Study Says Radio Listening Habits Are Unchanged
September 13, 2008 '

A new Omnitel/American Media Services (AMS) study finds that despite tha
multitude of new media options, most people are stili listening 1o radio in the
same amount as always. Approximately 27 percent of those surveyed are

»

listening to less radio than they did five years ago. Just over half said their 3
VE B 3 "

:ZYTHM CROSSOVER listening habits are unchanged, with 21 percent saying they now listen to even
ROCK more radio. 4
MODERN ROCK Additionally, 63 percent said they find new music via radio, with friends (43
SPECIALTY percent), TV (41 percant), print reviews (24 percent) and the Intemet (16 4
METAL percent) cited as other sources for new music. Also, men were found to be
TRIPLE A more likely than womer: to listen to Internet radio, but the gender gap is 4
j:f‘i; . expected to shrink in the near future.
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"Radio plays a vitai role in American life, Reéports of radic's death seem greatly
exaggerated,” said AMS President/CEG Ed Seeger.
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ORIGINAL
Federal Communications Commission

In the Matter of

2006 Quadrennial Regulatory Review --
Review of the Commission’s Broadcast
Ownership Rules and Other Rules Adopted
Pursuant to Section 202 of the
Telecommunications Act of 1996

MB Docket No. 06-121

2002 Biennial Regulatory Review —
Review of the Commission’s Broadcast
Ownership Rules and Other Rules Adopted
Pursuant to Section 202 of the
Telecommunications Act of 1996

MB Docket No. 02-277

Cross-Ownership of Broadcast Stations and
Newspapers

MM Docket No. 01-235

Rules and Policies Concerning Multiple
Ownership of Radio Broadcast Stations
in Local Markets

MM Docket No. 01-317

Definition of Radio Markets MM Docket No. 00-244

\./\_/\/\_/\_/\./\_/\_/\_/\_/\_/\_/\./\_/vvvvx_/\_/\_/\_/

To: The Secretary
Attention; The Commission

COMMENTS OF MT. WILSON FM BROADCASTERS, INC.

FILED/ACCEPTED
Robert B. Jacobi
J. Bnnan DeBoice OCT 23 2006
COHN AND MARKS, LLP Federal Commicai »
1920 N Street, N.W., Suite 300 Offio of e Socrenay
Washington, DC 20036

(202) 239-3860
Counsel to MT. WILSON FM BROADCASTERS, INC.

Dated: October 23, 2006
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SUMMARY

Mt. Wilson FM Broadcasters, Inc. (“Mt. Wilson”) is a small, family-owned
company that has provided quality radio broadcast service to the Los Angeles market for
nearly half a century. Mt Wilson vehemently opposes any relaxation in the
Commission’s current radio ownership numerical limits and urges the Commission to (1)
reduce the number of radio stations that can be owned in the Los Angeles market to a
maximum of three FM stations and to a total of five; and (2) institute a market share cap
requiring divestiture when an owner has more than a fifteen percent share of market
revenues in a top-ten market.

The current state of radio ownership concentration in this country is destroying
everything in radio broadcasting that has real and lasting value. It is destroying diversity
of viewpoint. It is destroying diversity of programming. It is destroying free and fair
competition. It is destroying radio localism.

The Commission has a choice of two paths. It can roll back the current radio
ownership numerical limits; curtail radio ownership concentration with a market share
cap; and thereby bring about a rebirth of diversity, competition and localism in American
radio broadcasting. Or it can do nothing ~ or worse, relax even further the current, utterly
inadequate radio ownership restrictions — and witness the death of every important value
radio broadcasting has offered the American people since the first radio broadcast station
received a federal license roughly eighty years ago.

History — and the people of this nation — will note and remember which path the

Commission chooses.
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New Study Says Radio Listening Habits Are Unchanged
September 13, 2086 '

A new Dmnitel’/American Madia Services (AMS) study finds that despite the
multitude of new media options, most pegple are stili listening to radio in the
same amount as aiways. Approximately 27 percent of those surveyed are
listening o less radio than they dig five years ago. Just ovér half said their
listening habits are unchanged, with 21 percent saying they now listen to even
more radio.

Additionally, 63 percent said they find new music via radio, with friends {43
percent), TV (41 percent}, print reviews (24 percent} and the Intemet (18
percent) cited as cther sources for new music. Also, men were found to be
more likely than womer 1o listen to Internet radio, but the gender gap is
expected o shrink in the near future,

"Radio plays a vital role in American life, Reports of radio’s death seem greatly
exaggerated,” said AMS President/CEC Ed Seeger.
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